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1 Foreword  

Dear colleagues,  

Infront’s recognition in world sport has been growing continuously since its launch in 2002. 

We are proud that recognition, respect and trust for the company and its staff have 

increased so much over the past years. Winning respect is a fundamental objective of Infront 

and we know what achieving this goal requires: We practice what we preach. We treat all our 

clients as true partners, to whom we offer relevant, added value services and strong 

commitment. We operate according to high ethical business standards and have always 

implemented strict corporate governance rules and regulations. Compliance has become a 

key corporate objective and value of the Infront Group. 

The recent trends and developments in national and international compliance regulation as 

well as Infront’s ever increasing commitment to corporate social responsibility were the 

main reasons for the revision of the existing Code of Conduct and Business Ethics 

successfully introduced on January 1, 2007. The revised Code of Conduct will replace the old 

one as of April 1, 2012 and continue to provide guidance in ensuring that both our strategic 

considerations and our day-to-day business will always be based on the highest ethical and 

legal standards.  

Our Code of Conduct is fundamental to the task to maintain and further develop Infront’s 

position as credible, trustworthy, reputable and valued business partner which ultimately has 

become an important success factor.  

As before, every individual staff member carries the responsibility to strictly adhere to the 

Code of Conduct and to ensure a common set of values across the Infront Group, covering 

all aspects of our business. Any infringements of the Code of Conduct and any ethically or 

legally questionable practices will continue not to be tolerated and sanctioned accordingly.  

We must act and present ourselves in a consistent and disciplined way towards our valued 

clients, partners and stakeholders – not only by implementing the Code of Conduct but also 

Infront’s mission statement, our corporate vision and fulfilling our claim: “Our experience. 

Shared passion. Your success.” As ONE Team. Together. 

Yours sincerely  

 

Philippe Blatter 

President & CEO  

Infront Sports & Media AG 
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2 Introduction 

Infront Group (Infront) ranks among the top global sport marketing 

agencies. Our ambition is to deliver superior value to, and to apply fair 

business practices toward, our customers, employees, shareholders, 

associated persons like service providers or agents as well as 

governmental authorities and society as a whole. 

Both our strategic considerations and our day-to-day business must always be based on high 

ethical and legal standards. This is the key to success in our business, which depends on 

maintaining trust and confidence of all our stakeholders. Our Code of Conduct (the Code) is 

fundamental to the task of creating and maintaining such trust, and of ensuring a common 

set of values across the Infront Group. 

The Code is a summary of existing legal and policy requirements, with guidance on how to 

meet those requirements. It is a group-wide document which shall provide a clear common 

basis for compliance. As a group-wide document, the Code does not provide detailed 

guidance about compliance with every local legal requirement in all of the different 

countries in which Infront operates. It provides practical advice and guidance about how we 

should relate to our customers, colleagues, service providers, shareholders, agents and 

governments. It further helps to resolve questions about business conducts and it explains 

how to get confidential advice. 

Every employee, director or officer in every wholly-owned Infront subsidiary and in every 

joint venture company must follow the Code and comply with the local laws and regulations 

in force. Also contractors, consultants or agents working on our behalf or in our name, 

through outsourcing of services, process or any business activity, will be required to act 

consistently with the Code when acting on our behalf. 

The Code goes beyond mere compliance with the laws and regulations wherever we run our 

business. It also demonstrates our commitment to act with integrity, honesty and respect in 

fulfilling our daily tasks. 
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3 Infront’s Mission 

Infront has an international perspective with a focus on: 

 

Sports 
Targeting sport at the core of an ever growing and widening matrix 

of the entertainment industry 

Clients Providing cutting-edge, client-focused solutions 

Excellence Striving for excellence in the execution of everything we do 

Innovation 
Innovating in sports media and marketing content as well as service 

solutions 

Flexibility 
Maintaining the flexibility to adapt quickly to the changing 

environment and capture attractive opportunities 

Partnerships Ensuring we remain a sought-after partner in the industry 

Sustainability 
Seeking sustainable solutions and taking our corporate social 

responsibility to our stakeholders 

People 

Offering a fulfilling work environment so that we can attract, 

develop and retain exceptional people with a passion for sports 

marketing 
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4 General Responsibilities 

In doing its business, Infront recognizes its responsibilities to 

• win and maintain customers by offering competitive services and innovation which meet 

customer needs, and offer appropriate advice, convenience and value in terms of price 

and quality; 

• offer its employees interesting and challenging positions and competitive remuneration, 

provide equal opportunities and promote personal and professional development as well 

as the core values such as integrity, honesty and respect; 

• seek mutually beneficial relationships with associated persons (as further specified in 

Article 5.6) and encourage them to adhere to Infront’s core values and the principles set 

out in the Code; 

• conduct business as responsible corporate member of society and to comply with 

applicable laws and regulations; 

• protect the shareholders’ investment, and provide a superior and sustainable return. 

 

 

5 Personal and Business Integrity 

5.1 Bribery and Corruption 

We do not accept any kind of bribery 

The direct or indirect (through intermediaries) offer, payment, soliciting or acceptance of 

bribes, facilitation payments, kickbacks or other improper payment in any form and amount 

is unacceptable. This applies whether the payment is made or received directly or through a 

third party, such as an agent, consultant, representative, contractor joint venture partner or 

distributor (i.e. Associated Persons as further specified in Article 5.6). 

“Bribe” means the offering or requesting of a financial or other advantage to a 

governmental official or any third party in the private sector with the intention of inducing 

or rewarding the performance of a relevant function or activity. Bribery may come 

camouflaged and could easily carry a deceptive name (“sponsoring”, “commission”, 

“signature bonus”, “fee for services rendered”, etc.). 

“Facilitation payment” means a small payment to a governmental official or any third party 

in the private sector, which is not officially required, simply to secure or expedite the 

performance of the receiver’s normal duties. 

“Kickback” means a particular form of bribe which takes place when a person entrusted by 

an employer or public function has some responsibility for the granting of a benefit and does 
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so in a way that secures a return (kickback) of some of the value of that transaction or 

benefit for that person without the knowledge or authorization of the employer or public 

body to which the person is accountable. 

 

5.2 Gifts and Hospitality 

We are aware that gifts or hospitality may be considered as bribe 

As a matter of principle, the occasional acceptance or offer of gifts and hospitality (i.e. meal 

and entertainment) is a legitimate contribution to Infront’s good business relationships. 

Therefore, the acceptance or offer of modest gifts of purely symbolic value or meals and/or 

entertainment reasonable in value that are consistent with local customs and practices is 

permitted. However, gifts, meals and/or entertainment that are overly lavish may risk being 

viewed as a bribe. The decisive criteria for permissible gifts and hospitality are whether the 

contribution is aimed at building/maintaining a business relationship or offering normal 

courtesy, or at influencing the recipient’s objectivity in making a business decision. Infront 

will provide practical guidance in a separate guideline on what is acceptable and define a 

procedure in cases extra approval is needed. 

 

5.3 Charitable Donations, Political Contributions and 

Other Contributions 

We donate or contribute with integrity 

As a responsible corporate member of society, monetary donations for social and 

humanitarian projects are made. In doing so, Infront secures that charitable donations are 

not used as a substitute for bribery.  

The following donations are prohibited: 

• to individuals and profit-organizations; 

• paid on private accounts; 

• which are made in the interest of individuals and not Infront; 

• to organizations whose goals are incompatible with Infront’s corporate principles; or 

• that would damage Infront’s reputation. 

All donations must be transparent. This means, inter alia, that the recipient’s identity and 

planned use of the donation must be clear and the reason and purpose for the donation 

must be justifiable and documented. Quasi-donations, meaning donations which appear to be 

compensation for a service but are substantially larger than the value of the service, are 

prohibited as violating the principles of transparency. 

Infront does not make contributions to any political campaign, political party, political 

candidate, or any of their affiliated organizations. This also applies mutatis mutandis to 

NGO’s and national or international sports federations. 



 

CODE OF CONDUCT 

 

Page 8 © Infront Holding AG 

 
 

 

5.4 Anti-money Laundering and Tax Evasion 

We do not tolerate or permit money laundering or tax evasion practices 

when doing business 

Infront will not condone, facilitate or support money laundering or tax evasion.  

“Money laundering” is the process by which individuals or entities try to conceal illicit funds, 

or otherwise make these funds look legitimate.  

“Tax evasion” is the process by which individuals or entities seek to reduce or avoid the 

payment of taxes by illegal means. 

Infront conducts business with reputable customers, consultants and business partners who 

are involved in lawful business activities and whose funds are derived from legitimate 

sources. To avoid problems, Infront employees must be attentive to and report suspicious 

behaviour by customers and Associated Persons (see Article 5.6 of this Code) to their 

superiors or the Compliance Desk (see Article 11.3 of this Code). 

 

5.5 Conflict of Interest 

We avoid and manage conflicts of interest 

Infront respects its employees’ privacy and therefore does not normally take an interest in 

personal conduct outside of work. However, when an employee’s personal, social or financial 

activities interfere or have the potential of interfering with the employee’s loyalty and 

objectivity to the Infront Group, a conflict of interest may exist. It is the duty of Infront 

employees to make business decisions in the best interest of Infront and not based on their 

own interests. 

Conflicts of interest arise when Infront employees engage in activities or advance personal 

interests at the expense of Infront’s interests. An Infront employee may not: 

• operate or assist a company that competes with Infront or engage in any competitive 

activities; 

• engage in sideline work that competes with Infront and that prevents the employee from 

being able to fulfil its responsibilities at Infront unless it has obtained prior written 

permission by Infront; 

• directly or indirectly hold or acquire a stake in a competitor company; 

• contract with a business managed or owned by a family member; 

• act as or accept a position as an officer, consultant, or director of any business or 

organization involved in the sports business. 

Employees must declare to Infront potential conflicts of interest. In addition, employees 

have the duty to disclose to Infront their intention to use knowledge, information, experience 

or position gained through their association with Infront to further themselves. 
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5.6 Working with Associated Persons 

We show responsibility when we choose our business partners 

Infront relies on agents, consultants, representatives, contractors, joint venture partners or 

distributors (altogether the Associated Persons) to help us execute our projects and we 

value the contribution they make to the success of our business. To protect and enhance 

Infront’s reputation, we choose Associated Persons who will act in a manner consistent with 

this Code. Infront’s strength and success also depends on building long-lasting relationships 

with partners that share our commitment to ethical business principles. Therefore, we seek 

to ensure that our Associated Persons do not make bribes or facilitation payments on our 

behalf and that they in general comply with our policies set out in this Code.  

In order to achieve this goal, it is evident that we have to know with whom we are dealing 

with. Business information request, background checks on the Associated Persons may need 

to be made prior to hiring. Knowing qualifications and reputation of Associated Persons are 

particularly important if they are located in, or if deals pertain to, high risk jurisdictions. 

Examples for other potential risks, which may justify background checks, are if the value of a 

transaction or the deal structure is unusual. The Infront Associated Persons Policy will 

provide practical guidance on how to choose and manage third parties and how such 

background checks are to be performed. 

In any case, Infront employees responsible for hiring Associated Persons must take action as 

appropriate to: 

• ensure that those Associated Persons understand and will adhere to the applicable laws 

and common acceptable principles of business conduct; 

• ensure that commissions, fees or other consideration paid to the Associated Persons 

must be reasonable and at-arm’s-length in relation to the services provided; 

• ensure that agreements with Associated Persons must not be used to channel payments 

to any person or entity; 

• include appropriate representation and warranty provisions in agreements and contracts 

so as to protect Infront. 
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6 Antitrust and Fair Competition 

We compete fairly 

Infront employees abide by the rules of fair competition, which is protected and promoted by 

competition law. Consequently, our actions must always comply with all applicable antitrust 

and other laws regulating competition. Although these laws vary from country to country, a 

variety of practices that restrain trade or restrict free and fair competition are per se illegal 

such as, for example, price-fixing or market allocation. A number of countries make antitrust 

violation a criminal offence, with imprisonment of individuals and high financial penalties for 

the companies involved. 

For this reason, Infront employees shall refrain from the following activities: 

• Agreements or other forms of understanding, whether tacit (incl. gentlemen’s 

agreements) or not, between competitors (hereinafter Agreements) that have, or are 

intended to have the effect of fixing, stabilizing or raising prices or profit margins; 

• Agreements between competitors not to compete for certain customers or accounts, or 

in certain geographic markets; 

• Agreements between competitors regarding bid pricing or other terms and conditions of 

a bid (incl. submission of bogus offers), or Agreements no to compete for certain bids; 

• Agreements between competitors regarding methods of distribution or any other 

parameter that determines or influences Infront’s competitive behaviour with the aim to 

solicit parallel behaviour from the competitor. 

 

 

7 Infront Property 

We are respectful of Infront’s assets 

All employees are entrusted with Infront assets in order to do their jobs. We are all 

personally responsible for safeguarding and using Infront assets appropriately. We must 

protect Infront assets against waste, loss, damage, misuse, theft or infringement. Such 

assets include buildings, equipment, tools, communication equipment such as telephones, 

copying machines, computers, software, access to intranet and internet, intellectual 

property (IP) such as know-how, data, trademarks, copyrights etc. and any other resources 

or property of Infront. 

Company assets are only to be used for Infront business and not for personal gain. 

Exceptions, and payment if applicable, can be agreed upon, provided that the use of Infront 
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property does not relate to any illegal activity, cause a conflict of interest, or lead to 

significant added costs, disruption of Infront business or other adverse effect for Infront. 

Infront respects the physical and IP of others. Consequently, we expect our employees and 

Associated Persons (see Article 5.6) never to knowingly damage or misappropriate the 

physical assets of others, infringe the valid IP rights of any third party or disregard any IP 

related obligations owed to our customers under our commercial agreements, 

misappropriate confidential information in violation of rights of others, or use or disclose 

confidential information of others without proper authority. Infront subsidiaries will comply 

with intra-group licenses and other agreements, which specifically support centralized 

ownership, exploitation and/or control of IP assets. 
 

 

8 People 

We create an environment of mutual respect, honesty and integrity 

At Infront we seek to build a workplace that is professional, and supportive of teamwork, 

mutual trust and respect. All our employees contribute to our success and to creating a 

great company. We will not tolerate any form of abuse, discrimination or harassment toward 

employees, customers, Associated Persons or others. Infront’s culture welcomes all 

employees, regardless of gender, nationality, age, religion, physical ability, or any other 

aspect of diversity. 

Infront employees are expected to create an environment in which absolute compliance with 

the laws is self-evident. They are expected to be familiar with the law as it applies to their job 

and responsibility. Not knowing the law is never an excuse. Employees have a responsibility 

to pro-actively seek guidance by their superiors or the Compliance Desk in case of doubts.  

The culture of integrity and compliance starts on the top. All managers bear responsibility to 

act as role models. Among other things, each manager must emphasize the importance of 

ethical conduct and compliance, and promote them through personal leadership. In case 

employees wish to raise compliance concerns, ask questions or discuss a problem, managers 

shall be accessible. 

Decisive criteria in respect of recruitment, selection, development and advancement of 

Infront employees are qualifications, demonstrated skills and achievements, as well as 

positive integrity checks. The respective duty of care increases with the significance of the 

task the employee must perform. At Infront, employees receive precise, complete and 

binding instructions and compliance with the law is continuously monitored. Infront clearly 

communicates the importance of integrity and compliance. 
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9 Information Management 

9.1 Data Privacy 

We safeguard confidential information 

Infront is committed to respecting the privacy of any personal data that it processes. 

Personal data should be obtained by lawful means and, if required, with the knowledge or 

consent of the data subject. The use of personal data must be authorized by the applicable 

law. Infront seeks to protect personal data by reasonable security safeguards against risks 

such as loss or destruction or unauthorized access to, or unauthorized use, modification or 

disclosure of, personal data. 

 

9.2 Complete Data, Records and Reporting 

We secure and protect complete data, records and reporting 

Infront’s own credibility and reputation requires complete data and records as well as 

accurate and truthful reporting and accounting. This applies equally to its relationships with 

shareholders, customers, employees and Associate Persons as well as with the public and all 

governmental offices. 

Financial data (e.g. books, records and accounts) and other data (e.g. contracts, corporate 

governance regulation and other essential company information) must be accurate and 

complete. This applies to whether the data is in paper documents, computer-based or any 

other medium that contains information about Infront. Documents and records must be 

retained in accordance with the law. To remove or destroy documents and records prior to 

the date specified in the applicable laws is not acceptable. 

Infront maintains sound processes and controls so that transactions are executed according 

to management’s authorization. All Infront employees ensure that: 

• all transactions they are responsible for are properly authorized and accurately and 

completely recorded; 

• they follow all laws, external requirements and company processes for reporting 

information, which apply in the jurisdiction(s) where transactions are recorded; 

• no undisclosed or unrecorded account, fund, contract or asset is established or 

maintained; 

• they cooperate fully with Infront’s internal and external auditors and provide them with 

accurate information; and 

• they show financial integrity in submitting or approving expense claims. 
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Failure to keep accurate and complete records is not only contrary to Infront’s policy but 

also may break the law. There is never a justification or an excuse for falsifying records or 

misrepresenting facts. Such conduct may constitute fraud and can result in civil and criminal 

liability. Therefore, all Infront employees shall never: 

• deliberately make a false or misleading entry in a report, record or expense claim; 

• falsify any record, whether financial or non-financial; 

• sell, transfer or dispose of company assets without proper documentation and 

authorization; 

• try to influence others to do anything that would compromise the integrity of Infront’s 

financial records and reports; and 

• commit Infront to contractual obligations which are beyond the scope of the employee’s 

delegated authority (as specified in the job profile and potential special proxies). 

 

9.3 Communication and Use of Communication 

Facilities 

We use information systems professionally 

Infront employees are required to take care when communicating both internally and 

externally. Written communication, in particular e-mails, are often central to litigation and 

regulatory investigations. As to e-mails, they are virtually indestructible. Any communication 

via e-mail could be regarded as a statement of Infront. Therefore, employees must be careful 

not to release information that is commercially sensitive or contentious or may have 

undesired contractual or other legal implications for Infront.  

In their use of IT and other communication facilities (desktop, laptop, mobile phones, tablet 

devices, personal digital assistants etc.) Infront employees shall apply high ethical standards, 

comply with applicable laws and support Infront’s information security requirements. The 

personal use shall not incur substantial cost or negatively impact productivity. The use of IT 

and other communication facilities is logged. It is also monitored for the purpose of 

information security, to avoid cybercrime, and to ensure compliance with laws. Illegal use 

will be reported to the competent authorities. 

Information is one of the key assets of Infront. External communication of information in 

press releases or any other form of corporate communication is centrally managed by 

Infront’s communications department. Information that comes to employees in connection 

with their work, whatever source, must be kept confidential. It may also include information 

that customers or Associated Persons may have entrusted to Infront. 
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10 Knowing the Code 

We know the content of the Code of Conduct and adhere to it 

Not knowing the Code is never an excuse. Each Infront employee is responsible for knowing 

the Code and the laws that apply to where we work and must ensure its compliance. Knowing 

the requirements of the Code and the standards, instructions and processes that apply, and 

respective compliance, both personally and by subordinates will be a factor in the periodic 

performance appraisals. 

Superiors have the responsibility that the employees they supervise know the Code and the 

laws. Further, they must: 

• promote compliance and ethics by example; 

• make sure that those who report to them understand the Code; 

• monitor compliance and ethics of the people they supervise; 

• use reasonable care to monitor Associated Persons acting on behalf of Infront to ensure 

that they work in a manner consistent with the Code; 

• enforce the Code consistently; and 

• support Infront employees who, in good faith, raise questions or concern. 

 

Infront will help you understand and live up to the Code in the daily business by offering 

trainings and education. Its implementation will be furthered on a regular basis by education 

tools, such as e-learning/online training programs, newsletters, presentations, webinars and 

other appropriate means. Eventually, questions or concerns may be addressed to the 

Compliance Desk or the Helpline. 

 

 

11 Compliance with the Code 

11.1 Questions and Concerns 

The Code establishes principles for business conduct applicable throughout the Infront 

Group, regardless of location. The Code cannot address every situation, nor does it serve as 

a substitute for the individual responsibility for exercising good judgment and common 

sense. Questions and concerns about legal or ethical issues may arise at any time. In such 

case, Infront employees have different options to get help or advice. The most important 

thing is that one of these options is used because it is key to speak up and bring questions or 
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concerns into the open so that problems can be resolved quickly before serious harm can 

occur. 

Questions or concerns should be addressed to the employee’s direct supervisor in the first 

instance. Help or advice can also be obtained from HR, the Legal Department or the CEO. If 

an employee feels unsure about where to seek advice or help, or is uncomfortable using one 

of these resources, it may contact the Compliance Desk or, if required, the Helpline directly. 

 

11.2 Violations 

Any employee can file a personal complaint or report circumstances that suggest a violation 

of the Code to his direct supervisor, HR, the Legal Department or the CEO. Circumstances 

which point to a violation of the Code may also be reported to the Compliance Desk or, if 

required, to the Helpline directly. It is also a breach of this Code to fail to report a violation 

or suspected violation that employees know about or to refuse to cooperate with the 

investigation of a suspected violation. 

 

11.3 Compliance Desk 

The purpose of the Compliance Desk is to answer questions and to respond to concerns 

about compliance, ethics and the requirements described in this Code. Infront employees, 

but also customers or Associated Persons may use the Compliance Desk to address 

questions or concerns or to report violations to the Compliance Desk. The Compliance Desk 

may seek advice from an independent external legal expert, if it deems necessary, and to 

whom inquiries and violation reports can be made directly and anonymously (see Article 

11.4). Each Infront employee will receive specific guidance, aligned to the requirements of 

local law, on how to address inquiries or concerns to the Compliance Desk. 

Every effort will be made to give a quick response and to deal with questions and concerns 

promptly. Violation reports will be thoroughly investigated and action will be taken as 

appropriate. All documents will be kept confidential. Any employee, who in good faith seeks 

advice from, raises a concern or reports a violation to, its direct supervisor, HR, the Legal 

Department, the CEO, the Compliance Desk or the Helpline is following this Code, and Infront 

will not tolerate retaliation against that person. 

Claims of retaliation are taken seriously. Allegations of retaliation will be investigated and 

appropriate action taken. Anyone responsible for reprisals against individuals who contact 

the direct supervisor, HR, the Legal Department, the CEO, the Compliance Desk or the 

Helpline to report suspected misconduct or other risks to Infront’s business will be subject to 

disciplinary action (see Article 12). 

 

11.4 Hotline 

Any Infront employee who is unsure about where to go for help, or is uncomfortable 

contacting the direct supervisor, HR, the Legal Department, the CEO or the Compliance 

Desk, may use the Hotline. The purpose of the Hotline is to answer questions, respond to 

concerns about compliance, ethics and the requirements described in this Code, or follow-up 
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with reports of misconduct in an appropriate way. The Hotline is operated by an external law 

firm and can be contacted anonymously. Each Infront employee will receive specific 

guidance on how to contact its Hotline. 

 

12 Disciplinary Action 

Any Infront employee who is found to be in breach with this Code will be subject to 

disciplinary actions which may ultimately lead to dismissal and, if appropriate, 

criminal proceedings. 

 

13 Enactment 

This Code was adopted by the Infront Board of Directors on March 29, 2012, and 

put into force on April 1, 2012. 

 

* * * 
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